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Abstract 

Globalization is not a new term in present era as we are experiencing the tremendous 

changes in the business environment which is purely a result of it. The change is clear and 

shown a considerable effect on rural markets. Through this study, an attempt is made to put 

on paper the pertinent changes brought by globalization in rural markets. 
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Introduction 

he term globalization means international integration. It includes an array of social, 

political and economic changes. Whenever we speak of globalization in Indian 

context, we generally think of rural markets and the change that they have seen. 

We cannot completely blame globalization for worsened rural conditions but it has a 

considerable role in it. 

According to Population Census of India all areas which are not categorized as urban area 

are considered as rural area. On the basis of the definition given for urban areas we can 

define rural areas – 

 All places without municipality, corporation, cantonment board is known as village. 

 A minimum population of less than 5000. 

 At least 75% of male workers engaged in agricultural pursuits 

 A density of population of less than 400 per sq.km. 

India is a village dominated country, where agriculture the basic source of life. Since 

majority of population depends upon agriculture, we require food, clothing and shelter for 

all. Healthy and educated society is also need of the day. Health and education facilities 
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should also be available for all. We also aspire for mutual love and affection and high 

thinking. All these requirements are possible only by the integrated form of Swadeshi. 

In India poverty, unemployment, starvation, lack of education, disease and social ailments 

have emerged as big challenges, after independence in spite of its planned development, 

ever since the down of free India. These problems could not be solved either by socialistic 

pattern of society. 

In India poverty, unemployment, starvation, lack of education, disease and social ailments 

have emerged as big challenges, after independence in spite of its planned development, 

ever since the down of free India. These problems could not be solved either by socialistic 

pattern of society introduced in 1956 nor by modified capitalism or liberalization, which 

began since 1990. 

The elements of resolving these problems are not inbuilt in globalization, liberalization, 

creditisation and importism. The persons regarding swadeshi as inappropriate, unuseful 

and impracticable do recognize the plight of India, but try to find solutions for its 

problems in foreign ideologies, behavior and technologies. 

For years together, we have been excessively depending upon foreign ideologies, credit 

and investments. But, this strategy has not yielded the desired results. Our growth rate is 

increasing very slowly and our basic problems remain unsolved. By ignoring the feelings 

of swadeshi, we are losing the national character, as well. Huge inefficient industries, 

unstable agriculture, educational system leading to unemployment, immortality are 

becoming common phenomenon. We are advancing towards chemicalization of food and 

medicines, in place of ayurvedic system of medicines. 

According to report of world health organization, nearly 50 thousand drugs and medicines 

possess patent rights, although only 250 medicines and drugs are effective. But remaining 

drugs are also being sold in the market by way of globalization and heavy publicity hence 

human life is being put to risks. Advertisements do not include publicity of life saving 

drugs. 

In India nearly two third of the total treatment is through Ayurvedic, Unani, Homeopathic 

indigenous system. Now, significance of yoga, acupuncture, acupressure, meditation, etc., 

is being recognized throughout the world. Further advancing the process of overall 

development is the need of the day. This is scientific path not only for India but for the 

whole world. 
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In traditional sense market represent a place where buyers and sellers meet together but 

according to demand concept of market means potential buyers. So, rural market means 

potential buyers in rural markets. The marketers try to identify consumer needs and 

satisfy them. 

Objective: To study the impact of globalization in rural customers. 

Scope of study: The study primarily focuses on Indian rural markets and also sheds light 

on marketing practices from traditional to modern times. It takes in to account the issues 

and challenges of Indian rural markets as a consequence of globalization. 

The Effect of Globalization on Indian Rural Markets 

The present day businesses are mainly concentrating on globalization as it makes the 

market open for entire world. Speaking in Indian context globalization has affected Indian 

markets in many ways especially the rural markets. It is globalization which has resulted 

in the emergence of rural markets and there is a great swift in urbanization after MNC's 

and other global corporations hit Indian rural markets. Foreign corporations are using 

strategic tools like alliances, mergers and acquisitions or starting subsidiaries in India to 

capture Indian markets especially in rural areas. Globalization has not only changed rural 

markets but also the marketing practices in rural areas. The impact of globalization on 

Indian rural markets is discussed in the following points: 

 Indian rural markets have become the best market places for world corporations as 

they have seen a rapid development in terms of education, purchasing power, 

information seeking etc. globalization is one of the major reasons for this changing 

rural markets and it is global corporations who have optimized this change. 

 The culture and lifestyles of rural markets have changed to a great extent as the 

foreign cultures have exposed to Indian rural markets. It is a notable point that 

westernization is not only seen in metropolitan cities but also in urban and rural areas. 

 Most of the marketing practices in rural areas were turned from unorganized to 

organized form. It has created greater convenience for marketing activities. 

 Majority of Indian population belong to rural areas and it is globalization which turned 

on the rural markets and the consequence is increased urbanization. 

In Indian history of census 2011 is the year where increased urbanization is seen. 
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Globalization created more competition in the Indian markets. It resulted in more 

product choice, increased product awareness with plenty of competing brands in rural 

markets. 

 In India rural markets stood as an icon for green consciousness but anyway it was past 

globalization resulted in excess pollution in rural areas as MNC's and other foreign 

corporations are not following eco-friendly marketing practices. Globalization was 

also one of the reasons for deforestation in rural areas. 

 Many domestic products especially hand made products are unable to compete with 

foreign machine made products and lost demand in rural areas. 

 Globalization has created many new opportunities in Indian markets. Use of internet 

in marketing has shown a drastic effect on rural markets like creating convenience in 

place, procession and awareness of customers. 

 The export opportunities for Indian rural markets were widened. Agricultural outputs 

and other handmade products have enough demand in international markets. 

 Globalization has affected the psychologies of rural consumers to a very great extent. 

Today a rural customer needs instant products instead of working hard. This is one of 

the reason why they blindly started believing brands and ignoring the contribution of 

great Indian research outputs. For instance Subhash Phalekarhas contributed a lot for 

agricultural sector with his research but astonishingly many Indians doesn't know his 

name. 

 With the emergence of globalization ethical values especially in rural marketing were 

reduced to a great extent. 

 Agriculture is treated to be the backbone of India but the interest of Indian rural youth 

was turned on towards corporate jobs which reduced productivity and proportion of 

participation of Indian youth in agriculture was reduced. 

 Globalization resulted in unemployment of many rural professionals like goldsmith, 

pot makers, workers of handicrafts, handlooms etc. 

Conclusion 

With the above discussion it is clearly found that globalization has shown many 

consequences on Indian rural markets. Now we need to know whether these 

consequences are good or bad. The effect of globalization on rural markets is good or bad? 

Is always a hypothetical question. But we can definitely say that the negative 
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consequences seem to be dominating over positive consequences. Despite of good that is 

globalization has done to the Indian rural markets, it has brought enormous changes to 

the culture, lifestyle, hardworking nature and attitudes of rural customers. As rural areas 

are treated to be the dominating markets in India, globalization by effecting rural markets 

has shown considerable effect on Indian economy. At the same time we cannot ignore the 

positive consequences of globalization to rural markets as they educated rural markets in 

many ways. 
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