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Abstract: 

The study is based on the perception of consumer who buys the products by its tempting 

packaging and well defined labeling. Packaging has a significant role in selling the product 

and protects the products from environmental effects and an important part to promote and 

enhance the demand of the products. Packaging has different aspects as promotion, 

protection and usefulness etc. Labeling is a process which provide information regarding the 

content and give valuable information about the product. It is a process which provides 

information regarding the usefulness and working of the products. The study is based on 

non-probability sampling and based on survey method. Data has been collected from a group 

of retailers of Vaishali Nagar area, Jaipur. The analysis is based on calculated means of the 

sample collected. These means have been further converted into percentages and inferences. 

It is found that packaging and labeling actually plays an important role in enhancing the 

demand at an extent. It is also seen that people of lower income level ignore it, if they got 

similar product without packaging in low prices they will go for that. As a conclusion it is 

seen that people prefer and found products in good wrapping and appreciate explained 

labeling and, labeling and packaging accelerate demand and consumption. 
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Introduction 

ackaging is a technology of protecting products from the effects of journey to the 

manufacturers to reach to the final consumer. Packaging includes the design, 

material, quality, etc. packaging and labeling is a way to communicate people about 

the method to use and the way how to keep the product safely. Now a day as the income 

level of individual is increased they want to buy good quality and well packed product. 

Although, packaging and labeling increase the cost of the product but it is said that if the 

product is packed nicely and in attractive manner it is easy to sell it and even consumer 
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prefer to buy such products. After the globalization when competition is in its highest 

mode every manufacturer want to provide more to the consumer and if provide right 

details on the package of the product is a very important function of sales management 

department. Effective packaging with promotional schemes works as a silent sales man 

and it helps in boosting the sale of product. Packaging is important as it is the thing 

through the product can be identified in market it is the tool which enhance the 

appearance of the product. Other than this labeling is a way to provide the proper 

importance to the prospect costumers by its informative function. Products are being 

labeled to make their own identification and make themselves different from the other 

products so there are many use of labeling.  

There are many types of labeling in the market: 

1. Labels of branded products: they may be of two types: permanent labels or temporary 

labels. Permanent labels are the labels which are stick to the packaging and could not 

be detached to product whereas temporary natured labels can be removed to the 

product or the packaging. 

2. Informational labels: these are the labels which may be permanent or temporary in 

nature but provide all information regarding the product as weight, size, contents, 

caution, how to use etc. 

A seller needs to attract the buyer towards the product. Packaging and labeling should be 

much effective in looks. Therefore, the role of packaging and labeling is quite important 

because it is a tool which helps to accelerate the demand of the product. Packaging and 

labeling is used to make customer convenience about the all information about the 

product. 

Review of Literature 

Kazoo Koyama (1994) explained that packaging is a tool which increases demand of the 

product and gives complete information regarding the product 

Lyn E. Bright, Hugh E. Cummins (1992) stated that labeling and packaging should be 

according to the product, so that it does not increase the cost and even does not decrease 

the demand  

Manfred Schliwa, Adolf-Butenandt-institute, Germany (2006) elucidated that packaging 

should initiate in bulk so the cost do not effect and prices can be stable. 
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Objectives of Study 

 To study the effect of packaging and labeling on profit margin of retail stores. 

 To know the preferences of the consumer regarding well packed and labeled product 

with loose packed and labeled products. 

Methodology  

Primary data was collected to conduct the research. Vaishali Nagar in Jaipur was the area 

identified for there search and the opted method for this was through personal interviews 

and questionnaire which was open ended. The response of the respondents was kept for 

further analysis and interpretation and to reach to the conclusion. A structured 

questionnaire of 10 questions was made and proceeds to around 50 respondents to the 

neutral and transparent result. The method for collecting the data was random sampling; 

respondents had been selected on random basis. The respondents are the retailers who 

can give exact reaction about the issue. Collected data was summarized, tabulated, and 

classified. 

Hypothesis 

H0: There is no significant impact of packaging and labeling on consumer products. 

H1: There is a significant impact of packaging and labeling on consumer products. 

Significance of the Study 

The study is relevant and has depicts its impact on current purchasing attitude related to 

packaging and labeling. It will help to understand that to what extend packaging and 

labeling affected the purchasing power of the people. Researcher also made an effort to 

know the affect to business and to retailers. The deviation of people towards properly 

packed and labeled products is a matter of study and a real concern for the unlimited 

retailers who are providing both kinds of products to consumer. The study emphasized on 

the consumer retained and increased demand of both types of products. 

Limitations of the study: 

The study has certain limitations like chosen one area, only Vaishali Nagar of Jaipur has 

been considered as a universe for study, which cannot reflect the entire population and 

only 50 consumers were questioned and so it’s a limited area to study sample size is too 

small to study which is another limitation. Another limitation is customer who generally 

does not prefer to give answer and not even take interest in giving response. Time is other 

limitation which also constraint in research. 
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Analysis and Interpretation 

Analysis was based on 58 respondents and on this basis bifurcation is as: 

Table:1 Preferences of Customers 

Particular No. of Respondents 

Preference for packed and labeled products 30 

Preference for loose products 8 

Preference for both packed and labeled products 20 
 

After the study of 58 respondents a mixed reaction can be seen about their purchasing of 

packaged and labeled products. About 40% respondents prefer properly packaged and 

properly labeled products with their reasons and about 20% respondents prefer to buy 

loose products with their separate reasons as cheaper and nearby availability etc. Around 

40% did not prefer any product strictly they go for either product according to their 

availability and prices.  

Table:2 Relevance of Information on the Label 

Yes No 

70% 30% 
 

Around 70% respondents said that label is an important tool to convey all the information 

regarding the products and believe that products which provide proper labeling gives 

relevant information of the product. 

Table: 2 Accuracy of Information on the Label 

Yes No 

83% 17% 
 

More consumers believe that the information given on the label is always not 100% 

accurate. There are many products which do not explain all the required things like cough 

syrup, health drinks and many more which not exactly work as the mentioned on the label. 

Table: 3 Information about the company on the Label 

Yes No 

98% 2% 
 

Maximum respondents believe that label is a good source to provide the information 

about the manufacturing company. Many people who are stick to their brands and 

company can easily trust on the product and it increases the goodwill of the product and 

increases the value too. 
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Table: 4 Understandability of Language on Label 

Yes No 

73% 27% 
 

More than 73 percentage respondents said that the language written on the label is not 

understandable as maximum products labels are in English language which is not a 

familiar language for all the consumers. 

Table: 5Mentioning of Essential Information 

Yes No 

85% 15% 
 

Some respondents said that the label of the product does not carry all the required 

information or if they provide these information are not fully correct. Therefore, 

respondents are not satisfied with the information given like: company 

name/weight/size/manufacturing date/ price/rules etc. provided on the labeling 

otherwise around 85 percentage consumers are satisfy with all the information given on 

the label. 

Table: 6 Information Regarding Safety 

Yes No 

95% 5% 
 

95% respondents opined that the products which need safety measures are written on the 

labels so it is easy to use the products. 

Table:7 Purchase of a Packed Product 

Yes No 

90% 10% 
 

Around 10 percent of respondents said that it depends on the product. 90 percent 

respondents said they prefer to choose a product which is fully packed and labeled. 

Table: 8 Exchange of Unit for Damage Packaging 

Yes No 

50% 50% 
 

Around half of the respondents said that retailer exchange the unit of products, if it is not 

properly packed. Other 50% opined that usually retailer does not exchange the product 



Professional Panorama : An International Journal of Applied Management & Technology 

 

Packaging and Labeling of Consumer Products: A tool to Accelerate Demand 272  

 

after sell weather it is not properly packed. It is the responsibility of the customer to buy 

the things on his own risk. 

Table: 9 Exchange of Unit of Production for Improper Labeling 

Yes No 

60% 40% 
 

Around 40% respondents said that retailer exchange the unit of production if it is not 

labeled properly whether the product is local or branded. Around 20 respondents deny 

and said that most of retailers do not exchange the products if they are not properly 

labeled. 

Table: 10 Instructions regarding Use of Product 

Yes No 

93% 7% 
 

Only a few respondents are not agree that labeling gives all the information regarding the 

use, contents, and caution of the product otherwise 93% respondents said that labeling is 

a good method to know about the product and their use. 

Conclusion: 

At the end, it is concluded that packaging and labeling has a very good impact on the sale 

of the product and even the retailers do support packaged and labeled product. The 

success ratio of the importance of packaged and labeled products is very high and if 

results reveals that only a very few respondents does not satisfy with the whole packaged 

and labeled processing. As whole 30 respondents strongly in favor of packaged and 

labeled products which is more than 60% and even 20 respondents are also believe in 

packaged and properly labeled products but can go for unpacked products also this 

number is 40% of the whole number. So as a conclusion it is proved that properly 

packaged and labeled products attract people and are a mode to increase demand. 
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